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Goals/Objec6ves	  
Goals:	  	  	  
§  Ensure	   that	  minority	   and	   underserved	   popula6ons	   have	   equal	   access	   to	   lung	   cancer	   screening	  
and	  smoking	  cessa6on.	  

	  

Objec6ves:	  

§  Create	  a	  targeted	  marke6ng	  strategy	  to	  reach	  tradi6onally	  under	  represented	  popula6ons.	  
§  Engage	  those	  popula6ons	  in	  lung	  cancer	  screening	  and	  smoking	  cessa6on.	  

§  Educate	  and	  partner	  with	  primary	  care	  physicians	  to	  increase	  lung	  caner	  screening.	  	  
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Strategies	  	  

Focus	  
Groups	  

Outreach	  &	  In-‐reach	  

Lung	  Cancer	  
Screening	  

Community	  outreach	  &	  educa6on	  	  Physicians	  outreach	  &	  educa6on	  
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Themes	  from	  focus	  groups	  	  

 
§  Posi6ve	  messaging	  
§  Discouragement	  of	  fear	  
§  Emphasis	  on	  health	  benefits	  of	  screening	  	  
§  Stories	  from	  real	  people	  displayed	  in	  media	  
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88%	  

12%	  

African	  American	  
Hispanics	  

Race	  

Focus	  group	  par6cipants	  	  

35%	  

65%	  

Gender	  
Males	  
Females	  
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Incen6ves	  for	  comple6on	  of	  	  CT	  scans	  	  

11%	  

89%	  

Without	  	  Incen1ves	  	  

Males	  

Females	  
67%	  

33%	  

With	  Incen1ves	  

Male	  
Female	  
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Outreach	  efforts	  	  

•  To	  date	  outreach/in	  reach	  
	  

•  Approx.	  900	  people	  
•  491	  current	  or	  past	  smokers	  

•  54%	  African	  Americans	  
•  40%	  Hispanics	  	  

•  63	  meet	  criteria	  for	  lung	  cancer	  screening	  
•  22	  meet	  pack	  year	  requirements,	  but	  less	  than	  55	  years	  of	  age	  	  	  	  	  	  	  	  
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	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  AM-‐NY 	   	   	   	   	  	  	  	  Harlem	  News	  
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Postcards  
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When	  you	  quit	  smoking	  you	  feel	  beaer	  emo6onally,	  physically	  and	  financially.	  	  
	  
You	  will	  live	  Longer!	  	  
Studies	  have	  shown	  that	  every	  	  cigareae	  smoked	  cuts	  minutes	  from	  your	  life.	  On	  average,	  non-‐smokers	  
live	  10	  years	  longer.	  	  
	  
You	  will	  be	  healthier	  !	  	  
You	  lower	  	  your	  risk	  of	  heart	  disease	  by	  70%.	  	  
You	  are	  20	  6mes	  less	  likely	  to	  	  develop	  lung	  cancer	  and	  4	  6mes	  less	  likely	  to	  die	  from	  cancer.	  	  

	  For	  Men:	  Lower	  risk	  of	  developing	  impotence	  or	  low	  sperm	  count.	  	  
	  For	  Women:	  less	  suscep6ble	  to	  cervical	  and	  breast	  cancer.	  Also	  less	  likely	  to	  miscarriages	  and	  s6ll	  birth.	  You	  also	  lower	  
	  the	  risk	  of	  low	  birth	  weight	  in	  newborns.	  

	  
You	  will	  look	  and	  feel	  be6er!	  	  
Smoking	  can	  cause	  shortness	  of	  breath	  and	  reduced	  stamina.	  It	  also	  affects	  your	  sense	  of	  taste	  and	  smell.	  	  
By	  stopping	  you	  can	  have	  more	  energy	  to	  do	  things	  you	  want	  and	  have	  your	  sense	  of	  taste	  and	  smell	  return	  to	  normal.	  	  
	  
You	  will	  save	  money!	  	  
Lets	  face	  it,	  smoking	  is	  expensive.	  On	  average,	  smoking	  cost	  about	  $1600/yr	  per	  smoker.	  And	  that	  doesn’t	  include	  the	  money	  you	  
save	  on	  medical	  expenses	  incurred	  by	  smoking	  related	  issues.	  	  	  
	  	  
	  

Rewards	  of	  Quifng	  	  
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Challenges	  

•  Pa6ent	  Factors	  
•  Refuse	  screening	  altogether	  	  
•  High	  “no	  show”	  rates	  for	  CT	  scans	  
•  Low	  acceptance	  of	  smoking	  cessa6on	  
•  Cultural/	  environmental	  acceptance	  of	  smoking	  	  
•  Lack	  of	  knowledge	  regarding	  risk	  of	  smoking	  	  
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Primary	  Care	  Physicians	  	   Pa6ents	  

RLCCC	  
Seen	  by	  provider	  

Insurance	  verifica6on	  	  	  

CT	  scan	  at	  another	  facility	  	  

Results	  	  

Process	  of	  referral	  for	  CT	  scan	  	  
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Physicians	  Challenges 

 

•  Primary	  reason	  for	  visit	  takes	  more	  6me	  	  
•  Not	  familiar	  with	  guidelines	  	  

•  Current	  process	  of	  gefng	  screened	  is	  cumbersome	  
•  Fear	  of	  how	  to	  interpret	  finding	  or	  results	  	  
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Early	  Lessons	  Learned	  

•  Posi6ve,	  affirma6ons,	  show	  people	  what	  can	  be	  gained	  with	  screening	  &	  cessa6on	  	  
•  Develop	  a	  more	  “upbeat”	  message	  and	  materials	  

•  Different	  mechanism	  for	  screening	  need	  to	  be	  considered	  
•  Incen6ves	  work	  

3/29/2016	   17	  



Key	  Next	  Steps   

•  Navigate	  focus	  groups	  concerns	  into	  daily	  workflow	  	  
•  Develop	  more	  affirma6ve	  outreach	  campaign	  	  

•  Create	  a	  more	  streamline	  screening	  process	  	  
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Pa6ent	  story	  

A	  fily	  eight	  year-‐old	  African	  American	  male	  with	  over	  40	  packs	  year	  visited	  the	  Ralph	  Lauren	  Center.	  
He	  was	  hesitant	  to	  undergo	  a	  CT	  scan,	  because	  he	  was	  afraid	  to	  discover	  what	  his	  con6nued	  heavy	  
smoking	  produced.	  

RLC	  nurses	   and	  navigators	  walked	  him	   through	  every	   step	  of	   the	  process,	  which	  did	  not	   show	  any	  
suspicious	  results.	  However,	  as	  a	  result	  of	  the	  educa6on	  offered	  at	  RLC,	  he	  quit	  smoking.	  Now,	  he’s	  a	  
RLC’s	  pa6ent	  advocate	  for	   lung	  cancer	  screening,	  and	  has	  spoken	  at	  community	  events	  to	  share	  his	  
experience	  to	  help	  others	  overcome	  their	  fear	  of	  being	  screened.  
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Thank	  You	  	  
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