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Patient Empowerment through 
Education 

 



A world where no one dies  
of lung cancer.  

LUNGEVITY’S VISION 
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LUNGEVITY GOALS 
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We accomplish this through: 
 
•  Accelerate research to patients 

•  Empower patients to participate in treatment 
decision making 

•  Help eliminate barriers to access treatments 
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LUNGEVITY’S THREE PILLARS 
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We accomplish this through: 
 
•  Funding research 

•  Providing comprehensive education and support 
services 

•  Working with policy, regulatory and other 
partners to improve timely access to treatments 
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FOCUS ON EMPOWERING THROUGH 
EDUCATION 
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Patient Empowerment 
 
Philosophy that patients are active participants in, not 
passive recipients of, the caring process,  
 
and thus should be well informed about all aspects of 
their health, 'wellness status' and disease state,  
 
to gain maximum health benefit 
 

~ World Health Organization 



DIKU  
(DATA-INFORMATION-KNOWLEDGE-UNDERSTANDING) 
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OLD WEBSITE – WHAT WE DO 
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NEW WEBSITE – PATIENT RESOURCE 
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EMPOWERING PATIENTS  
THROUGH EDUCATION –WEBSITE 
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EMPOWERING PATIENTS  
THROUGH EDUCATION –WEBSITE 
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PATIENT EMPOWERMENT–  
COMPREHENSIVE APPROACH 
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PATIENT TOOLS 
CLINICAL TRIAL FINDER 
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LESSONS LEARNED 
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•  It is expensive and it takes a long time 

•  Essential to have input from key stakeholders 

•  Always evolving 

•  Need to provide information in multiple formats, 
multiple times 

•  Need to ensure that information is getting to the 
patient 

•  Metrics 


