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AS A HEALTH CARE COMPANY  
we are not just focused on  

bringing transformative medicines  
to patients facing serious diseases, 

we are also concerned with the 
health of our employees, our commu-
nities and our planet. We are actively 
working to reduce our environmen-
tal footprint through a wide variety 
of programs that encompass the 

thoughtful construction of manufac-
turing plants and office buildings, 
the packaging of products and the 

ecology of the sites where we work. 
We are guided by our Sustainability 
Goals, measuring our progress and 
renewing these every five years. The 

goals help us strengthen our fun-
damental business and support our 
position as a sustainability leader.

Our colleagues are encouraged  
to help improve the company and 

their personal environmental impact 
through events such as Earth Day 
celebrations or by taking part in  

gardening, tree planting and beach or 
park clean-up in their communities. 

As a global company, we value 
our role as a conscientious  

citizen, one that improves health 
and promotes economic, social 

and environmental sustainability.
Giovanni Caforio, M.D., Chief Executive Officer

“
”

Bristol-Myers Squibb’s Green Labs Certification 

program has taken root and is growing  

dramatically, with 462 labs at 11 company  

facilities now certified – up from 60 labs at  

four locations in 2014. We invest heavily  

in our research and development 

and as a result, our labs are 

large consumers of resources 

and thus present significant 

opportunities for improving  

environmental impact.

Green Labs uses a team 

approach to minimize the use 

of energy, water, material goods 

and hazardous chemicals in lab-

oratories, without compromising 

research integrity or safety. 

The program recognizes and 

| GREEN LABS | 

Driving Sustainability with 
Green Labs Certification THE PROGRAM IS INTENDED  

TO RECOGNIZE AND EDUCATE 
OUR SCIENTISTS ON  

SUSTAINABLE LAB PRACTICES.

“
”-�John Murray, Lawrenceville 

Facilities Site Director

16 | PLANET |

PLANET
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OUR FOCUS ON HEALTH AND WELLNESS EXTENDS TO OUR 
PATIENTS, OUR COLLEAGUES, OUR COMMUNITIES AND OUR PLANET.

encourages employees who reduce the 

environmental impact of their laboratory 

work and keep such efforts high among 

their priorities. 

The main component of the program 

is an electronic scorecard that evaluates 

“green” practices within lab spaces and 

calculates a score. Labs exceeding the 

threshold score are then awarded one of 

four certification levels: aspiring, certified, 

gold and platinum. The scorecard tracks 

progress in multiple categories – energy, 

water, waste, administration, process, 

communication and collaboration, mea-

suring both the physical and behavioral 

components of lab practices and evaluating 

the way scientists use their space.

The program also collects feedback 

regarding best practices and innovation 

that can be applied by all labs to make 

further environmental improvements and 

increase their certification levels over time. v

17 | PLANET |

ELECTRONIC SCORECARD THAT EVALUATES “GREEN” PRACTICES

Aspiring

Certified

Gold

Platinum

FOUR CERTIFICATION LEVELS: 

20
15

116

273

166

37

20
16

462 LABS CERTIFIED

50% PARTICIPATION

90

192

146

34

Aspiring

Certified

Gold

Platinum
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Building for Sustainability
Bristol-Myers Squibb is committed to environ-
mental sustainability and is following stringent 
energy and environmental guidelines in the 
construction and renovation of its facilities 
worldwide. As we evolve our company and our 
locations, we are ensuring ongoing growth takes 
place with energy and water savings, waste 
reduction and colleagues' well-being in mind.

New and renovated facilities in Devens, 
Massachusetts, and Seattle, Washington, have 
received Leadership in Energy and Environ-
mental Design (LEED®) Silver certification for 
energy and environmental design. Applying the 
stringent building standards to manufacturing 
and laboratory facilities requires a higher level of 
commitment to conservation given the complex-
ity of laboratory and manufacturing processes. 
Two facilities currently under construction – a 
new manufacturing facility in Devens and a new 
office building in Lawrenceville, New Jersey – 
are being constructed to LEED standards. In 
addition, renovations to the company’s head-
quarters at another Lawrenceville location 
are also following LEED standards. All three 
facilities will be submitted for LEED certification 
when completed.

LEED standards were developed by the U.S. 
Green Building Council (USGBC) and include 
rating systems for the design, construction, 
operation, and maintenance of green build-
ings to help building owners and operators be 
environmentally responsible and use resources 
efficiently.

Sustainable features in the new and reno-
vated buildings include high efficiency heating 
and cooling systems, rain water management 
systems and sourcing of local and sustainable 
building materials.   

| ENVIRONMENTAL SUSTAINABILITY | 

v

 
PROCESS GREENNESS 

SCORECARDS 
 

WASTE REDUCTION

HCV PRODUCT:  
IMPROVED manufacturing  

saves 2,000 metric  
tons waste/year1

HIV/AIDS PRODUCT in  
development: used  

RENEWABLE starting material,  
reducing waste by 60%

HIV/AIDS PRODUCT:  
new manufacturing route  

SAVES 22,000  
metric tons waste/year1 

1 projected savings

THESE SCORECARDS  
ALLOW OUR SCIENTISTS  

TO MAKE THE BEST DECISIONS  
IN DEVELOPING  

ENVIRONMENTALLY  
BENIGN AND SUSTAINABLE  

PROCESSES.

of small molecules currently in development in the active 
pharmaceutical ingredient manufacturing process have 
been through the Process Greenness Scorecard

>90%
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OUR ENVIRONMENTAL ACCOMPLISHMENTS

INSTALLED A 750 KW  
SOLAR PHOTOVOLTAIC 

project at the HOPEWELL, 
N.J. site  – enough to 

power 80 HOMES

80

GO GREEN ACTIVITIES  
included ACTIONS on styrofoam 

REDUCTION in cafeterias,  
COMPOSTING pilots, REUSABLE 

cups and mugs, REDUCING 
ENERGY, WATER AND  

WASTE in the WORKPLACE

Logistics INITIATIVES  
CHANGING the mode of  

PRODUCT SHIPMENT from  
AIR TO OCEAN:

air  
to  

ocean

Reduced CO2 emissions 95% 

Lowered annual transportation 
costs by $7,000,000

 | PLANET |

ENSURING SUSTAINABLE WORK ENVIRONMENTS
Our commitment to sustainability goes beyond reducing our  

environmental footprint, we are also continually working  
to maintain and improve the habitat for the indigenous  

wildlife with which we share that environment. And for  
more than 10 years those efforts have earned us the  
Wildlife at Work certification from the Wildlife Habitat 
Council for our Lawrenceville, Hopewell and Plainsboro, 
New Jersey, and Wallingford, Connecticut, campuses.  

The Wildlife at Work program encourages preservation of  
corporate campuses as wildlife habitats by providing food,  

water, shelter, cover and space "suitable to animal" needs. 

As part of the program, we have planted scores of hickory  
trees to provide habitat and a food source for local wildlife,  

as well as milkweed and other pollinator plants for migrating 
Monarch butterflies. In addition, 70 houses for bluebirds  
have been installed across the 280-acre Lawrenceville  
site to help increase the local populations of bluebirds. 
Colleagues volunteer to monitor the bluebird houses during 

mating season, carefully noting the presence of nests, the 
number of eggs and the number of young that hatch and fly off.

We partner each year with the National Audubon Society as it  
conducts its Mercer County, New Jersey bird census at our site.  
The most recent census identified more than 50 species of birds, 
including endangered Pied-Billed Grebes and Cooper’s Hawks.  
In addition to birds, our campuses are home to white-tailed deer 
and red foxes, among other small animals.
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| ENERGY TREASURE HUNT | 

Small Things Turned Into Treasure  
Individuals may believe that they only make a small  
contribution to conserving resources, but we’ve seen those  
small contributions add up quickly.

At our Humacao, Puerto Rico, facility, a leaky valve was a 
small thing. So were the lights left on in unoccupied labs and 
offices. The same was true of other items identified during  
an Energy Treasure Hunt, a three-day event that draws on  
the unique insights of employees to identify day-to-day  
operational energy efficiency improvements.

The treasure hunts, developed by the U.S. Environmental  
Protection Agency (EPA), are designed to identify overlooked 
energy savings opportunities by bringing together colleagues 
to demonstrate the impact we can all have on energy conser-
vation and encourage the use of day-to-day observations to 
find savings that might otherwise elude the experts.

In the case of the Humacao treasure hunt, those small 
things accumulated into a big impact – a potential 21% reduc-
tion in energy use and 2% reduction in water consumption.

“We know energy and we know where to look for the major 
impacts, but our colleagues on the treasure hunts are in the 
facilities every day and see the small things that can add  
up  to a big reduction in resource consumption,” says Bill 
Perhacs of Global Energy Services.

Since the program began at the company in 2014, more  
than 200 people have taken part in energy treasure hunts 
at five facilities – Humacao and Manati, Puerto Rico; New 
Brunswick, New Jersey; Shanghai, China; and Syracuse,  
New York, with  at least two more scheduled in 2016.  

“People show a real passion for improving sustainability  
when you engage them personally and identify innovative 
ways to reduce consumption,” Bill says. “The proof is in how 
successful they are. We’ve identified energy savings as high 
as 21% and water use reductions of as much as 17%.” The 
treasure hunts contributed to recognition of Bristol-Myers 
Squibb as a U.S. EPA Energy Star Partner of the Year for the 
second year in a row.  v

20 | PLANET |

ORGANIC SOWING, DELICIOUS EATING 
To support the health and well-being of our 
colleagues, we transformed part of the lawn 
outside our Hopewell, New Jersey cafeteria into 
an organic vegetable garden. The greens, herbs, 
tomatoes, peppers and much more grown in 
the organic garden are used in the cafeteria to 
enhance healthy menus. The company garden is 
making good use of the corporate campus as well 
as helping teach us about the benefits of eating 
local, organic produce. Colleagues are also able to 
attend lunchtime sessions on planting their own 
garden to help bring good eating practices home.

“The garden turned a lawn area into something 
that provides healthy organic produce for everyone 
to enjoy,” Dennis Flynn, site director says.  

The garden is not the first agricultural enterprise 
at the Hopewell facility. For years, a portion of the 
site has been leased to a local farmer for crops  
and grazing cows, but now very local produce – 
from a few feet away – is prepared and served in 
the cafeteria.

“Our goal as a company is to help patients get 
healthy so it makes sense to support our own well-
ness by offering healthy foods to eat,” says Dennis. 
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Teams of colleagues in Austria 
went the extra mile, bicycling  
to and from the office every  
business day for a month as  
part of the Bike-to-Work – or 
"Radelt zur Arbeit” – program, 
which encourages bicycling as a 
way to improve health and reduce 
traffic and carbon emissions.

AUSTRIA

Bristol-Myers Squibb  
Japan colleagues regularly  

participate in environmental 
and sustainability events  

ranging from planting trees 
and saving sea turtles  
to conducting regular  

Community Clean-Up Days.

JAPAN

UNITED STATES

Electric Vehicle Charging 
As part of our efforts to help our  
colleagues adopt environmentally  
sustainable practices, we have  
installed charging stations for 
electric vehicles at our New Jersey 
facilities.

Bristol-Myers Squibb is committed to environmental sustainability at each of the company’s facilities  
around the world, while also encouraging employees to take personal action.

21 | PLANET |

GERMANY
Bristol-Myers Squibb has 
planted more than 50,000 
trees in Germany, offset-
ting the emissions from 
the company’s 500-vehicle 
sales fleet.

UNITED STATES 
Bristol-Myers Squibb partnered 
with the U.S. Green Building 
Council’s Center for Green Schools 
and the New Jersey School Boards 
Association (NJSBA) to support a 
Green Fellowship that has created 
sustainability standards and  
training to nearly 200 school  
districts in New Jersey.

AUSTRALIA 
For three years in a row 
Bristol-Myers Squibb Australia 
has been acknowledged as an 
Australian Packaging Covenant 
(APC) High Performer. The 
APC is a voluntary initiative to 
minimize the environmental 
impacts of packaging.

TANZANIA 
The Bristol-Myers Squibb 
Foundation funded the instal-
lation of biosand water filters 
in schools, health clinics and 
households in rural Tanzania 
in collaboration with Global 
Sustainable Partnerships, 
providing clean, safe drinking 
water to thousands of people.    

LOCAL ACTION, GLOBAL IMPACT  

COLLEAGUES AROUND THE WORLD SUPPORTING  
OUR COMMUNITIES
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HOW WE DO BUSINESS  
is as important to us as the 

patients we serve, the people 
who make it all possible and 
the communities where we 

live and work. Our mission and 
commitment, combined with our 

Principles of Integrity, serve  
as the foundation of our culture 

and how we do business.  
The Principles reflect who we 

are and provide a common 
framework for how we  

interact with our colleagues,  
our patients, our partners and 

our global community. They  
are a part of every business  

decision we make.

Our principles of integrity are  
central to our mission and  
are expressed through an  

unwavering commitment to do  
our very best for our patients,  

our communities and our people.
Giovanni Caforio, M.D., Chief Executive Officer

“
”

Principles of Integrity 
Keep patients at the center of all that we do

We work together cooperatively with a unifying objective to keep patients  

at the center of everything we do. This mindset results in a standard 

approach to the way we develop, promote, and manufacture our products.

Conduct ourselves appropriately in the marketplace

We value our good reputation. We act with honesty and integrity in all of  

our business interactions, inside and outside of our workplace, knowing 

that these are essential to maintaining our reputation. 

Apply effective controls to our business activities

We ensure accuracy, quality and appropriate handling and use of  

Bristol-Myers Squibb information and other assets in everything we do.  

We act with integrity at all times.

Maintain a diverse, empowered and highly engaged workforce

We value and respect one another and share in our Mission to discover, 

develop and deliver innovative medicines that help patients prevail over 

serious diseases.

| STANDARDS OF BUSINESS CONDUCT AND ETHICS | 

22 | PRINCIPLES |

PRINCIPLES
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AT BRISTOL-MYERS SQUIBB WE HAVE A COMMITMENT 
TO UNCOMPROMISING ETHICS AND INTEGRITY, AND 

THIS COMMITMENT GUIDES EVERY DECISION WE MAKE.

23

Our Principles of Integrity are at the center of how we carry out our work. We are not governed by 
rules but live by these fundamental principles and encourage managerial accountability and good 
decision making. To ensure that all of our workforce understand the principles – employees as  
well as contractors working on behalf of the company – we have a comprehensive training program 
that has been completed by nearly 100 percent of our workforce. The company also maintains a  
Compliance and Ethics Helpline allowing employees to ask questions about specific situations or 
anonymously report potential issues.

INTEGRITY 
TRAINING

| PRINCIPLES |

Bristol-Myers Squibb is committed to increasing access to  
medicines for communities in need wherever we operate. The 
company works closely with government health authorities and 
other payers in seeking marketing authorization and reimburse-
ment for our therapies, while also relying on company policies, 
programs and initiatives to guide our efforts. 

Our efforts range across nine separate areas:   
• �Establishing consistent global policies on issues such as  

pricing and emergency access to investigational medicines

• Creating access management programs

• �Launching targeted R&D initiatives to address particular  
diseases and geographies

• �Adapting pricing and assistance programs to meet local  

requirements

• �Working with partners to enhance health and R&D capacity

• �Utilizing patent, licensing and technology transfer opportunities 

to expand access

• �Conducting clinical trials in countries where we expect to  

introduce innovative medicines

• Ensuring product quality and safety in everything we do

• �Operating in a spirit of social responsibility and transparency 

through various drug donation and philanthropic initiatives. 

Access to Medicines 

v
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A strong safety culture is a fundamental part of how we work across our  
company. To build an effective safety culture, we believe it’s important that 
supervisors proactively talk about safety with their teams and emphasize  
that personal safety is an important value to our organization. Some of  
these discussions can be challenging since they may address needed  
changes in behavior.

In 2014, the company implemented a program called STOP™ for Supervision, 
from Dupont, that focuses on workplace observations and conducting mean-
ingful conversations about safety. “Discussions either reinforce and reward 
existing safe behavior, or identify changes that would be a mutually agreed 
upon improvement. We have an aspiration of zero injuries and we’re working  
toward that goal in many ways every day,” says Will Fleming, head of Safety.

The STOP™ program provides a system to track safety discussions, and  
over 3,300 conversations were recorded in 2015.  

“Investing in our supervisors to help all colleagues work safer is a benefit  
to everyone,” says Joe Sasso, Environment, Health & Safety lead business  
partner to Global Manufacturing and Supply. “We’re building important skills  
in our teams that will help us in our commitment to zero injuries.”

| CULTURE OF SAFETY | 

Investing in the Safety of Our Workplace

SCIENTIFIC AND RESEARCH INTEGRITY
We are committed to scientific excellence in  
biopharmaceutical research and  development  
to advance innovative, high-quality medicines  
that address the unmet medical needs of patients  
with serious diseases. We conduct research  
and development with uncompromised ethical  
integrity and consistent with applicable laws,  
regulations and practice guidelines, including  
Good Clinical Practices and Good Animal  
Welfare Practices.

 . . . WE HAVE AN ASPIRATION 
OF ZERO INJURIES AND WE'RE 
WORKING TOWARD THAT GOAL  

IN MANY WAYS EVERY DAY.

“
”v

| PRINCIPLES |
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Building Diversity In Clinical Trials 
Clinical trials provide a critical base of evidence for  
evaluating the safety and efficacy of a medicine before  
it is approved for use in the broad patient population.  
Bristol-Myers Squibb is committed to including trial  
participants who are representative of the patients who 
will ultimately be treated with the medicine.

“We need to understand not only a medicine’s efficacy 
with specific populations, we also need to be aware of  
any behavioral characteristics and cultural and language 
barriers that could possibly impact that efficacy,” says  
Lori Abrams, head of Diversity & Patient Engagement  
for Bristol-Myers Squibb. “We know that certain minority  
populations are more likely to suffer from specific  
diseases and respond to medications differently.”

As part of the Clinical Development organization, the 
Diversity & Patient Engagement team was formed in 2012, 
to ensure that Bristol-Myers Squibb is creating clinical 
trials that reflect the needs of a broad patient population 
and include a diverse set of participants. To create this 
holistic approach to patient engagement, the team works 
with disease-specific and community organizations to 
bring awareness, accessibility and the voice of the patient 
to clinical trials.

Lori says the team is an example of the company’s focus on the patient and 
our commitment to diversity. “Historically, the pharmaceutical industry has 
been challenged by underrepresentation of diverse patients in clinical trials,” 
Lori says. “Bristol-Myers Squibb is unique in reaching out to and collaborating 
with advocacy organizations, physicians and community organizations to build 
broader and more diverse participation in trials.”

Patient diversity in clinical trials may be defined by a range of characteris-
tics including age, race, ethnicity, gender, even geography.

The key to the team’s success is the collaborative approach it takes with 
external organizations. They establish long-term relationships to build an 
understanding of clinical trials. “It is important for our partners to have a high 
level of comfort before we reach out to their communities,” Lori says. “We take 
the time needed to build a true partnership based on trust and mutual respect.”

An example of the diversity effort’s success is an outreach program to raise 
awareness of clinical trial opportunities for young adults diagnosed with cancer. 
More than 72,000 cases of cancer are diagnosed in the U.S. each year in people 
aged 15 to 44 years, but only one percent of eligible young adult patients will 
participate in a clinical trial.

In partnership with an advocacy group, Bristol-Myers Squibb produced a 
series of videos in which young adults told their stories about having cancer  
and participating in clinical trials. These stories were shared through a social 
media outreach program.

“We’ve seen a real increase in online discussions among young people  
about cancer and being supportive of patients and caregivers,” Lori says. 

| CLINICAL TRIAL DIVERSITY | 

v

 
GLOBAL SUPPORT

Bristol-Myers Squibb  
partners with patient advocacy 

groups around the world to  
help provide education,  

information and support to  
people battling serious diseases.

PROVIDED over $30 million 
in SUPPORT to over  
440 organizations  

GLOBALLY 

2014

PROVIDED over $46 million 
in SUPPORT to over  
530 organizations  

GLOBALLY 

2015

| PRINCIPLES |
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At Bristol-Myers Squibb, we promote a company-wide 
approach to create and grow a culture of collaboration and 
inclusion, leveraging education on unconscious bias, micro 
inequities training and inclusive communication principles. 
Our People and Business Resource Groups (PBRGs) empower 
our colleagues worldwide to share their unique perspectives 
and insights to drive business performance. The PBRGs  
represent eight company-supported groups of colleagues  
who voluntarily come together around a single dimension of 
diversity to help drive the company’s Mission. To date, over 
7,000 employees in 44 countries are part of the PBRGs.   

“PBRGs represent one of the ways we work together to ensure 
an appreciation of differences that make us stronger so that 
we can drive more inclusive dialogue, constructive debate and 
challenge the status quo by embracing new ideas,” says David 
Gonzales, head of Global Diversity and Inclusion. “They offer a 
source of diverse perspectives and innovation that is critical to 
our mission of helping patients overcome serious diseases.”

The PBRGs also carry out our mission by working with  
community groups to host student seminars on career  
opportunities in drug development, conduct science lessons 
with underserved students, promote environmentally sustain-
able practices for individuals, volunteer with the Special  
Olympics, participate in awareness and fundraising events  
and provide essential items to children and families in need.

26

v

To achieve our mission of helping patients in their fight 
against serious diseases, we work with thousands of peo-
ple who discover, develop and deliver transformational new 
medicines around the world. We believe that having a diverse 
workforce and an inclusive culture is vital for innovation and 
successfully implementing our Mission in a global market. 
So we are working to create a gender-balanced, powerfully 
diverse and broadly inclusive workforce for the 21st century 

to achieve our goals and help patients achieve theirs. 

Broad inclusion means every colleague has the opportunity 

to fully contribute and develop personally and professionally; 

that they feel valued, welcomed and respected and that their 

ideas are actively encouraged by leaders as a source of new 

innovation and change. We empower our people to pursue 

innovative ideas and grow to their fullest potential.

Cultivating an Inclusive Culture 
| PEOPLE AND BUSINESS RESOURCE GROUPS | 

FOSTERING A POWERFULLY DIVERSE AND BROADLY INCLUSIVE CULTURE

| PRINCIPLES |

B-NOW  
Bristol-Myers Squibb  
Network of Women 

BOLD  
Black Organization for  
Leadership and Development

CLIMB  
Cultivating Leadership and  
Innovation for Millennials and Beyond

DAWN  
Differently-Abled Workplace Network 

LGBTA  
Lesbian, Gay, Bisexual, Transgender  
and Allies 

OLA  
Organization for Latino Achievement

PAN  
Pan Asian Network 

VCN  
Veterans Community Network

Over 7,000 Employees 

in 44  
Countries

PBRGs

2 BILLION  
of the WORLD'S  

POPULATION will be  
over 60 by 2050

Aging of the  
World Population

WOMEN make 
80 - 85%  

of all HEALTH CARE  
DECISIONS for their family 

Women are the Family's   
Chief Medical Officer

Majority "Minority"  
by 2060

1 IN 7  
AMERICANS are  
of MIXED RACE/ 

ETHNICITY

Multi-Racial & Multi- 
Ethnic New America

All Other 6% 
Asian 9% 
Black 13% 

Hispanic 29%  
White 44% 

2060

GLOBAL UNITED STATES
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Patients are at the center of everything we do, including  
having a voice in how our clinical trials are designed  
and carried out thanks to the company’s unique Patient  
Engagement Network (PEN) initiative.

The goal of a clinical trial is to determine if a treatment is 
safe and effective. In the past, trials were designed to answer 
the scientific and medical questions, and may have had 
patients in mind, but did not include their input or advice.

That’s changed at Bristol-Myers Squibb.
“The PEN allows patients to share real life stories and 

experiences about what benefits participants expect to gain 
from a trial as well as the challenges they have in participat-
ing in trials,” says Lori Abrams, head of Diversity & Patient 
Engagement in the Clinical Development organization. “That, 
in turn, helps us design a much more patient-friendly trial.”

Lori cites the work in developing a clinical trial for people 
with Sjögren’s Syndrome as an example of the importance of 
getting patient insights. Sjögren’s is an autoimmune disease 
that affects the entire body, resulting in complications that 
include chronic pain and profound fatigue.

To ensure the patient perspective was included in the 
trial design, the Diversity & Patient Engagement team put 
together a Sjögren’s Patient Engagement Network (PEN) that 
included not just Sjögren’s patients, but also study coordi-
nators, caregivers and members of the Sjögren’s Syndrome 
Foundation, an advocacy organization. The members of the 
PEN shared the challenges they would face with a traditional 
trial design.

“One of the first things 
that became obvious was 
how the crushing fatigue 
and chronic pain suffered 
by many afflicted with 
Sjögren’s would be a real 
barrier for participation in a traditional trial that involved  
regular travel to a clinical site. We would be asking people to 
do something they may not be physically able to do,” Lori says. 
“It was clear that having people travel to a clinical site would 
be a burden to them.”

Another barrier to participation was the number of  
invasive procedures called for in the initial trial protocol, 
which included lip biopsies and blood samples. 

“We talked to our clinical staff and it turns out some of  
the procedures were ‘nice to have’ rather than absolutely  
necessary,” Lori says. “So the number and frequency of 
invasive procedures could be significantly reduced without 
affecting the integrity of the trial.”

In the final trial plan, the requirement for regular travel to a 
clinical site was reduced by having nurses conduct home visits 
whenever possible and providing a car service for participants 
when necessary – concierge service as Lori calls it.

“The Sjögren’s PEN gave us insights that we couldn’t  
have gotten any other way,” Lori says. “Those insights  
helped us design a clinical trial that will gather the informa-
tion we need while just as importantly, meeting the needs of 
the participants.” v

Giving Voice to Patients
| PATIENT ENGAGEMENT NETWORK | 

| PRINCIPLES |

”

“ THE PATIENT ENGAGEMENT  
NETWORK ALLOWS PATIENTS TO  
SHARE REAL LIFE STORIES AND  

EXPERIENCES ABOUT WHAT  
BENEFITS PARTICIPANTS EXPECT  

TO GAIN FROM A TRIAL . . .
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28 | PRINCIPLES |

TRANSPARENCY 
Bristol-Myers Squibb maintains an open 

environment to help build a foundation of trust 

and respect among our people, our patients, 

health care professionals, stockholders and 

the public. The company recognizes the vital 

importance of making information about our 

medicines available as we continue to seek 

a better understanding of the needs of our 

patients and customers. We are committed 

to maintaining the maximum transparency 

possible in key areas including clinical trials, 

grants and giving, interactions with health 

care professionals, investigational com-

pounds, policy and advocacy engagement, 

political contributions and sustainability.

Our company has a long history of collaborating 

with the right scientific and commercial partners 

to advance our mission to discover, develop and 

deliver medicines to patients facing serious  

disease. Small and diverse business suppliers who 

align with our company strategy are key to helping 

us achieve our mission. 

We have seen first-hand how diverse firms grow 

through working with global companies. In turn, we 

experience tangible positive results by diversifying 

our supplier base. Supplier Diversity is good for 

our organization because it drives business results, 

builds the economic strength of local communities 

through employment oppor-

tunities, and strengthens our 

competitive advantage.

“Supplier Diversity is not  

just an abstract concept at  

Bristol-Myers Squibb,” says 

Farryn Melton, chief purchas-

ing officer. “We actively break 

down barriers and change 

mindsets so we can unleash 

the powerful potential of our diverse suppliers 

to achieve higher levels of innovation, so we can 

better serve our patients.” 

Collaborating with the Right Partners

SUPPLIER DIVERSITY IS NOT JUST AN ABSTRACT CONCEPT AT BRISTOL-MYERS SQUIBB. . .”“
v

| SUPPLIER DIVERSITY | 
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UNITED STATES  
Our team is going the extra mile for 
patients, from Coast 2 Coast 4 Cancer 
across the United States. In 2014 and 
2015, more than 80 U.S. oncology team 
members rode nearly 3,000 miles across 
the U.S. to raise awareness of cancer 
research and to raise $1,000,000 for 
Stand Up To Cancer, a non-profit  
accelerating the pace of innovative  
cancer research.

REDWOOD CITY  
Working with the Solomon 
Islands Ministry of Health and  
Medical Services, colleagues 
at our Redwood City, California 
facility collected much-needed  
medical supplies for patients  
and travelled to the islands   
to deliver the supplies to  
hospitals and clinics.

CHINA  
We are delivering hope to patients with 
chronic myeloid leukemia in China. During 
our annual Patient Week, colleagues in 
Shanghai sent postcards with messages of 
hope to cancer patients. The inspirational 
postcards were delivered to a local  
hospital through a partner  
charity organization.

29| PRINCIPLES |

EUROPE
We partnered with Lung Cancer 
Europe to raise awareness of the 
disease in Europe. The Next Lung 
Cancer A.C.T. program profiles 
patients living with lung cancer 
and encourages the public to take 
ACTion against lung cancer by 
being Aware, getting Checked  
and Talking to their doctor.

SOUTH AMERICA 
In Argentina, Peru, Chile and 
Colombia, the company’s  
compassionate use programs 
for oncology medicines, along 
with physician support programs, 
help physicians gain access to 
rheumatoid arthritis, oncology 
and hepatitis B products for  
their patients. 

NORTH AMERICA  
Transportation Assistance 
Our financial support of 
patient advocacy organiza-
tions enables them to assist 
patients nationwide who are 
in need of transportation 
assistance for their cancer 
treatment. The partnership 
brings hope and relief to 
those in need.

AFRICA
The Bristol-Myers Squibb Founda-
tion partners with the World Health 
Organization’s (WHO) Global TB 
Program on ENGAGE-TB, a strategy 
to strengthen community-based 
care for patients with TB, including 
those who also have HIV, in five 
countries in sub-Saharan Africa. 
ENGAGE-TB leverages the national 
health care infrastructure and 
technical assistance faculty devel-
oped by the Foundation’s landmark 
SECURE THE FUTURE initiative.

LOCAL ACTION, GLOBAL IMPACT  

COLLEAGUES AROUND THE WORLD SUPPORTING  
OUR COMMUNITIES

Bristol-Myers Squibb is committed to increasing access to medicines for communities in need wherever we operate.
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We bring a sense of  
urgency to everything  

we do – whether we’re  
driving results today  

or investing resources  
for tomorrow.

Giovanni Caforio, M.D., Chief Executive Officer

“
”

The Bristol-Myers Squibb Foundation’s 

SECURE THE FUTURE program  

continues to evolve and to seek out 

opportunities to improve health 

outcomes in populations dispropor-

tionately affected by serious diseases. 

Since 1999, SECURE THE FUTURE has 

made a significant impact on women 

and children affected by HIV/AIDS in 

countries hardest hit by the pandemic. 

And now, the Foundation and its  

partners will build on the experience  

of creating the largest pediatric HIV 

treatment network and training health 

care professionals to build lasting 

capacity to help change the outcomes 

for children with cancer in Africa.

The statistics for pediatric cancer  

in resource-limited countries are stag-

gering: although in the United States 

80 percent of children with cancer are 

cured, in sub-Saharan Africa roughly 

90 percent of children with cancer 

do not survive – an estimated 90,000 

deaths each year. The grave outcomes 

for children with cancer are due to 

lack of diagnosis and a health care 

workforce that is not trained to treat 

pediatric cancer.

The Bristol-Myers Squibb Foundation 

and its partners will leverage the  

government relationships, experience 

and infrastructure of its successful 

SECURE THE FUTURE initiative to create 

a transformational pediatric oncology 

treatment and training program in 

selected African countries that could 

save thousands of lives and serve as a 

blueprint for other countries to follow.  

Building on the experience gained 

through HIV partnerships with Baylor 

College of Medicine International  

Pediatric AIDS Initiative at Texas 

Children’s Hospital (BIPAI) and Texas 

Children’s Hospital-Cancer and Hema-

tology Center (TXCH), the Foundation  

is studying how to create the first  

Network of Centers of Excellence  

Changing Outcomes in Pediatric Cancer in Africa 
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| PEDIATRIC ONCOLOGY IN AFRICA | 

LOOKING FORWARD
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Photo credit: Baylor College of Medicine

in pediatric cancer and blood  

disorders in the region. To ensure 

the model of care is sustainable, 

the Foundation and partners will 

focus on creating infrastructure 

and training the health care 

workforce across the continuum 

of cancer care.

The goal of the Bristol-Myers 

Squibb Foundation, its partners 

and the Network would be to 

dramatically improve the progno-

sis and outcomes of children with 

cancer in sub-Saharan Africa and 

bring outcomes to a level on par 

with western nations.  

BRISTOL-MYERS SQUIBB FOUNDATION 
JOINING THE WHITE HOUSE CANCER 
MOONSHOT

The Bristol-Myers Squibb Foundation 
joined the White House Cancer  
Moonshot initiative by committing  
$25 million in new funding to expand 
the current scope of community-based 
cancer care resources and survivor-
ship support programs to underserved 
populations in the U.S. The Cancer 
Moonshot is led by Vice President  
Joe Biden with a goal of making a 
decade's worth of advances in cancer 
prevention, diagnosis, and treatment, 
in five years.

are receiving HIV/AIDS care through  

Baylor College of Medicine-Bristol-Myers Squibb 

Children's Clinical Centers of Excellence in  
    5 AFRICAN COUNTRIES and a network 
       of rural clinics.

NEARLY 300,000 CHILDREN

2015
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The global workplace is changing. The workforce is aging, women 
and women of color represent a critical source of talent and 
health care decision-making, and currently under-represented 
ethnic groups will account for the majority of the U.S. population 
by the year 2060. The Lesbian, Gay, Bisexual, Transgender and 
Queer (LGBTQ) market represents $884 billion in U.S. buying 
power alone, military veterans enter the workforce with significant 
leadership and team-building skills, and people with disabilities 
account for over 700 million individuals worldwide. For us to 
succeed in this next chapter of our company, we must proactively 
accelerate change and create a workforce for the 21st century  
that is gender-balanced, powerfully diverse and broadly inclusive.

We are building a diverse and inclusive culture to ensure that 
we are well positioned to meet current and future business  
challenges. We invest in our workforce and provide opportunities 
for them to develop and grow professionally. Embedded in our 
culture is the respect for and understanding that each individual 
brings a unique perspective to the table and has important  
contributions to make. Working together, we will continue to 
bring passion, innovation, speed and accountability to our work in 
order to make a difference in the lives of patients and to positively 
impact our communities and our planet.

32
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Ranked number four 
among the WORLD’S MOST 
ADMIRED COMPANIES in 
the pharmaceutical indus-
try, according to the 2016 
annual ranking published 
by FORTUNE magazine. 

Recognized as a 2016 ENERGY 
STAR PARTNER OF THE YEAR 
by the U.S. Environmental 
Protection Agency and U.S. 
Department of Energy. 

Ranked among  
the top 10 on 
CORPORATE 

RESPONSIBILITY 
magazine’s list of the 

100 Best Corporate Citizens 
for the 8th consecutive year. 

Bristol-Myers Squibb is one of the 2015 
WORKING MOTHER 100 BEST COMPANIES 

- marking the 18th consecutive year that 
our company has made the list. 

For the 9th consecutive year, ranked as one of the 
"Best Places to Work" on the 2015 CORPORATE 
EQUALITY INDEX (CEI), a national 
review of workplace equality  
conducted annually by the Human 
Rights Campaign Foundation.

Bristol-Myers Squibb has been 
named one of the 2016 NAFE Top 
Companies for Executive Women. 
The company was recognized for 
leadership initiatives, executive 
mentoring and sponsorship  
programs for female employees. 

BRISTOL-MYERS SQUIBB ACHIEVEMENTS

Selection of awards and recognitions

Recognized as one of DOW JONES’ 2015 NORTH AMERICA 
INDEX OF LEADING SUSTAINABLE COMPANIES. Our 
efforts to promote economic, social and environmental 
sustainability are core to our company’s mission and 
reflect our ongoing commitment to patients, our  
employees and partners, the 
environment and communi-
ties around the world.

BEST PLACES 
TO WORK

BRISTOL-MYERS SQUIBB  
named one of the 

in the U.S. and the U.K. 
by Glassdoor.com

Source: McKinsey & Company

15%
35%

Gender-diverse  
companies

Ethnically diverse  
companies

Likelihood that companies in top quartile  
for diversity financially outperform those  

in bottom quartile

More likely to outperform

DIVERSITY'S DIVIDEND



TO OUR PATIENTS AND CUSTOMERS

Enhance patient access to medicines 
Provide greater access to our medicines in global markets through approaches 
including tiered pricing, voluntary licensing, reimbursement support, patient 
assistance programs and through the work of the Bristol-Myers Squibb  
Foundation partnerships.

Accelerate innovation to develop transformative medicines 
Focus on transformative medicines in areas of high unmet medical need  
and accelerate product development and review while ensuring data integrity  
and adherence to regulatory standards.

TO OUR EMPLOYEES

Be the employer of choice and the champion of safety 
Empower and engage our people by providing an energizing work environment 
and safety culture, investing in our people through professional development 
and building a more globally diverse and inclusive workforce.

TO OUR GLOBAL COMMUNITIES

Drive supply chain leadership on quality and integrity 
Ensure reliable supply of materials, engaging with our critical suppliers on  
Bristol-Myers Squibb's quality, labor, integrity and environmental standards. 

TO OUR ENVIRONMENT

Innovate to support a green, healthy planet 
Continue to improve our environmental footprint with greenhouse gas and water 
reduction goals and integrate green design and reduce waste throughout our 
product portfolio. 

The company’s approach to sustain-
ability is comprehensive and global, 
and encompasses the products 
we make and how we make them, 
our facilities, our colleagues and 
our communities. Our Sustainability 
2020 Goals are designed to further 
strengthen the company’s business 
foundation, enabling an even stronger 
platform for future growth through 
opportunities to meet patient needs 
and stakeholder expectations. 

See bms.com/sustainability for  
further details.

SUSTAINABILITY 2020 GOALS

Global products and company programs appearing throughout  
in italics are trademarks of Bristol-Myers Squibb.
© 2016 Bristol-Myers Squibb Company. All rights reserved.  12/2016 This report is printed on 100% post-consumer recycled paper.  
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